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HOW NONPROFITS MEASURE UP

STEWARDSHIP
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HOW NONPROFITS MEASURE UP

STEWARDSHIP
…is a big word
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HOW NONPROFITS MEASURE UP

STEWARDSHIP
…is a big word

Let’s define it to ensure maximization. 
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Part of stewardship is providing corporate partners with information on how your organization 
used the funds they donated in support of your mission.  Define your use of funds in the simplest 
language possible so that it can be communicated easily to external audiences and used to thank 
and inspire employees internally.  Define the the mission IMPACT of the funds they raised.  
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language possible so that it can be communicated easily to external audiences and used to thank 
and inspire employees internally.  Define the the mission IMPACT of the funds they raised.  

Define activities your organization engaged in, both locally and nationally 
that showcased moving beyond being just a recipient to being a true 
partner.  Did you have a kick-off event, weekly campaign calls, hold a 
partner summit, have a check presentation, speak at a national meetings?  
What did you do to show up throughout the campaign?
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Offering employee engagement opportunities for 
your corporate partners is a form of stewardship.  

Did your partners’ employees have an 
opportunity to volunteer or social-teer for your 
organization?  What were those 

opportunities and how many 
engaged? 
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It’s not enough to only communicate during the campaign timeframe 
and then not talk to the company again until the next campaign.  Stellar 
stewardship means creating a year-round communication plan that has 
at least one touchpoint a month outside of the campaign or partnership 
timeframe.  What communication touchpoints did you engage in?  
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Beyond helping a great cause, what bottom line value does the partnership have for the company 
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