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THE MEALS ON WHEELS NETWORK
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ÅNational umbrella organization 

supporting local Meals on Wheels 

Å All organizations are independent 

nonprofits

Å Very decentralized, diverse 

network



SHARE THE LOVE 
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$12 million raised for the 

Meals on Wheels network 

More than 1.7 million meals 
delivered to seniors in need  



OUR KEY TO SUCCESS
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When the campaign evolved, we evolved

We didnôt own the campaign

We werenôt afraid to pivot  

Share the Love all year long



A PARTNERSHIP JOURNEY
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TRANSACTIONAL 

Å Passive beneficiary

Å All money stayed national

Å No local engagement 

components 
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ACTIVATIONS 

Å Hometown Charities introduced

Å Subaru directed revenue share 

Å Local engagement required 

A PARTNERSHIP JOURNEY


